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Exposure to tobacco and e-cigarette content in most popular video clips and movies in France.
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Background, method, results and conclusions
BACKGROUND: In 2014, the highest proportion of e-cig trial was in 15-24 years old. Furthermore, it has 
been shown that 33% of adolescents’ tobacco experimentation occurs because of exposure to tobacco 
marketing, including product placement in the media. The 2016 Health law prohibited e-cig advertising 
in France. E-cig product placement in the media may have then risen to promote the product, as seen 
with tobacco or alcoholic products. Our study objective was therefore to assess the tobacco and e-cig 
content of the most popular movies and video clips in France to which the youths are especially 
exposed.
METHOD: We obtained the lists of the 100 most streamed video clips, and the movies that made more 
than one million entries in theatres in France in 2016. Videos were independently analysed by two 
trained coders. They analysed the media content at occurrence level, i.e. each appearance of the 
product, and also the broader tobacco-related messages. Kruskal-Wallis tests were used to assess 
whether the occurrence frequencies were identical by program genres.
RESULTS: One hundred video clips and 38 movies were included in the study, adding to a total of over 
81 hours. In this sample, 603 occurrences were coded, including 3 e-cig. The comedy and historical 
films, and rap clips contained – although not statistically significant - the highest proportions of 
occurrences. The most frequent type of tobacco content activity was consuming (54%), followed by 
holding a tobacco product (28%). Most of the tobacco-related content occurred in homes (23.9%), 
followed by bars (11.8%). 
DISCUSSION: Our study demonstrates that tobacco or e-cig content was still very prevalent in most 
popular clips and movies in France in 2016. Given the higher exposure of adolescents to such media, it 
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is important to prevent potential increases in favourable imagery these contents may generate. Unlike 
the study hypothesis of increased e-cig product placement, the coding only revealed 3 occurrences.

Main messages
Despite stringent regulation of tobacco advertisement in France, product placement and favorable 
imagery in clips and movies is still very frequent and youth continue to be exposed, potentially leading 
to favorable perception and attitude on tobacco.
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