
Exposure to tobacco and e-cig content in popular 

video clips and movies in France 
Ducarroz S 1,2; Régnier V 2

1 Sorbonne Université, INSERM, Institut Pierre Louis d'Épidémiologie et de Santé Publique, IPLESP, Équipe de 

Recherche en Épidémiologie Sociale, Paris F75012, France; simon.ducarroz@inserm.fr
2Université Jean Monnet Saint-Etienne, Campus Santé Innovations, 10 rue de la Marandière 42270 Saint Priest-

en-Jarez; 

Introduction
• In 2014, highest proportion of e-cig trial in 15-24 years old

• 33% of adolescents’ tobacco experimentation occurs

because of exposure to tobacco marketing

• 2016 Health law prohibited e-cig advertising in France,

therefore potentially increasing product placement in

popular youths’ media

• Study objective: to assess the tobacco and e-cig content

of the most popular movies and video clips in France to

which the youths are especially exposed

Results
• One hundred video clips and 38 movies included in the

study: over 81 hrs of videos

• 603 occurrences coded, including 3 e-cig

• Most frequent type of tobacco content activity was

consuming (54%), followed by holding a tobacco product

(28%). Most of the tobacco-related content occurred in

homes (23.9%), followed by bars (11.8%)

• Comedy & historical films and rap clips contained –

although not statistically significant (p-value = 0.4433) - the

highest proportions of occurrences

Methods
• Data: Media content analysis by two trained coders

of the 100 most streamed video clips, and the

movies that made more than one million entries in

theatres in France in 2016

• Statistical analysis: Descriptive univariate analysis

+ Kruskal-Wallis tests to assess whether the

occurrence frequencies were identical by program

genres
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Conclusions
• In 2016, tobacco content still very prevalent in

popular media watched by youths

• These visual or lyrical references expose to

favourable imagery, potentially leading to increased

experimentation

• Ecig content not very prevalent but potentially due to

the data collection period (soon after Health law)

• Need of advanced research to monitor tobacco and

e-cig related content
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